
Start with a driven young developer with 
a compelling desire to make a lasting mark 
on Nashville.  

Add a team of local investors with a 
reputation for being involved in successful 
projects.

Top it off with a sought-after location 
that hasn’t reached its prime. 

These are three of the main ingredients 
used to create the new $70 million Adeli-
cia, an 18-story luxury condominium com-
munity on the edge of Music Row near 
Vanderbilt University.

Judges for the development say it stands 
tall among a flurry of high-density urban 
condo developments built in recent years 
near the urban core of the city. 

Distinguished Deals & Developments 
Judge Julian Bibb calls Adelicia “a very 
distinctive, first-class project.”

Bibb, an attorney at Franklin’s Stites & 
Harbison law firm and a well-known pres-
ervationist, praises the Adelicia for its sense 
of place. 

“It’s encouraging to have an upscale 
project that really shows how people can 
eat, live and shop in a walkable commu-
nity,” Bibb says. 

Setting the Adelicia apart from other 
luxury developments was part of the plan 
from the beginning, says lead developer 
Ray Hensler. 

“I saw what my competitors were doing, 
and I felt there was an opportunity to estab-
lish a new niche and create a luxury brand,” 
Hensler says. 

The Adelicia is Hensler’s first major 
project in Middle Tennessee, but he’s no 
beginner. 

The $70 million upscale Adelicia’s design is different from the plans originally approved. The 
design was changed to reflect a more classic look.
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He first made his mark in Fort Lauder-
dale, Fla. with Sunrise Harbor, a highly-
successful, 850,000-square-foot luxury 
apartment/penthouse with a marina, yacht 
slips and retail stores.

“The overall quality and complexity are 
what sold me on this project,” says judge 
Gary Hollandsworth, senior vice president 
of Renasant Bank. “It took so much fore-
thought and planning to deliver it, espe-
cially at that particular location. They were 
extremely methodical and thoughtful.”

Hensler’s hyper-focus to detail resulted 
in a three-year construction period and a 
major mid-course correction. 

Realizing he was unsatisfied with the  
unwieldy look of the project, Hensler 
made the choice to have it redesigned by 
local architect Seab Tuck of Tuck Hinton  
Architects. 

Hinton found a more classic, less indus-
trial look, which Hensler felt contributed to 
the project’s long-term value. 

Hensler, 40, says he is proud of Adeli-
cia’s sales record and the standards used to 
achieve sales. 

Although Adelicia offers an ultra-luxu-
rious product with amenities such as an 
Olympic-sized swimming pool and a 24-
hour gym, it 
also offers a mix 
of price ranges 
– from $165,000 
to $1.7 million.

A 10-percent 
deposit was re-
quired to reserve 
a unit – not the 
norm in Nash-
ville. Lower 
down payments 
used by sev-
eral other condo 
projects encouraged excessive “flipping,” 
Hensler says. 

Distinguished Deals & Developments 
judges were also impressed how the  
Adelicia grew over time, inspiring new  
elements of luxury, design and entrepre-
neurism as it progressed. 

A $1 million restaurant, Miro District 
Food and Drink, was announced for the 
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Adelicia developer Ray hensler [inset], developer of the Adelicia [photo].  Distinguished Deals 
& Developments judges said they were impressed by the  evolution of the building’s design 
over time.
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Adelicia earlier this year by the owners of 
the top-rated Watermark Restaurant in the 
Gulch. 

Adelicia Park, a $3 million private pock-
et park on a half acre of green space, was 
also added this year. 

The park will feature a landscaped lawn, 
trees, gardens and courtyard areas, a re-
flecting pool and a six-foot sculpture of 
Adelicia Hayes, a Civil War era Nashville 
cultural and business leader who lived  
adjacent to the park’s site at Division Street 
and 20th Avenue South. 

Nashville businessman Mark Bloom, 

part-owner of the Hilton Downtown and 
former co-owner of the Nashville Kats, 
calls Hensler’s work style “obsessive,” but 
not in a disparaging way.  

Bloom is an investor in the Adelicia, with 
his partner Ronnie Scott and their attorney, 
Larry Papel. Papel is the managing direc-
tor of Baker Donelson Bearman Caldwell 
& Berkowitz’s Nashville office.

“I know I have a bias, but I really believe 
he’s a tremendous young talent,” Bloom 
says.

Robert Alderson, CEO of home decor  
retailer Kirkland’s Inc., recently moved 

into his two-bedroom unit on the seventh 
floor of Adelicia. 

Alderson initially bought the condo be-
cause he believed in the investment team 
behind the project.

His needs changed when his company 
decided to expand its office in Nashville, 
and he decided to inhabit the unit rather 
than resell it. 

“For the moment, I think the Adelicia has 
set the bar for Nashville,” Alderson says. 
“It’s what you’d expect from a very sophis-
ticated project in Manhattan.”


